
 



Strategy note: Give youth players, parents, and coaches a fast, credible view of how Under Armour’s 

soccer line protects the future of the game by improving what gear is made of, how it’s made, and who 

gets to play. The messaging aligns with UA’s challenger DNA and our World Cup-era platform that 

celebrates defense: we’re “defending” the sport beyond 90 minutes—ties ESG to Antonio Rüdiger and a 

defender identity kids can own, while the copy avoids fuzzy claims and focuses on four proof pillars— 

materials, human rights, energy, and access. The infographic works in retail, on social, and in partner 

decks, converting curiosity into trust and trust into purchase intent. 

 


